
Targeted Circulation:
500,000 copies
1,505,000 readers

COMPARE AND SAVE
Estimated savings in this campaign is $56.62 cpm
versus equivalent sized full-color ad in the Sunday edition 
of these newspapers.

Convert Your Target Audience All Season 
with a 4-Month Integrated Media Campaign.

DISTRIBUTION »
Spring 2010:

ID:  Boise Idaho Statesman

  Coeur d’Alene Press

  Idaho Falls Post Register

  Lewiston Tribune

  Nampa Idaho Press-Tribune

  Pocatello Idaho State Journal

  Twin Falls Times-News

OR: Portland Oregonian

UT:  Salt Lake City Tribune

WA: Seattle Times

  Spokane Spokesman Review

DISTRIBUTION SUBJECT TO CHANGE

More ›

Newspaper Insert

WE SAVE TREES
HIGHLY TARGETED PRINT DISTRIBUTION
State of the art demographic software identifi es the best 
zip codes to deliver households with the discretionary 
income and propensity to travel.

INTEGRATED MEDIA CAMPAIGN
Spring 2010

Join the Idaho Division of Tourism Development in this highly targeted, integrated media campaign 
combining the power of print and online marketing. The campaign integrates a beautifully designed, high 
impact newspaper insert targeted to select households in key markets, with dynamic email and search engine 
marketing, sweepstakes promotion, and 4 months of high-quality lead generation.
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IDAHO SPRING 2009 COVER

DATES & DEADLINES » 

Publish Date: 
 Sunday, May 16, 2010

Space Reservation: 
 March 5, 2010

Materials Reservation: 
 March 12, 2010



VacationFun.com Listing
Branding and lead generation:

Your listing goes live on May 23, 2010 

•  The site will attract an estimated 1.2 million user 
sessions during the campaign

VacationFun.com is 
ranked in the top 10% 
of all U.S. travel sites 
by Hitwise. On average, 
VacationFun.com draws 
97 times the traffi c of 
competing websites.

Leads Delivered Weekly
Continue your marketing effort

• 120 days of lead generation and reporting

•  Filtering system allows you to prioritize your leads
by income and geography

Save time and money on fulfi llment with an iBrochure 

•   Maximize your online publishing capabilities and include 
video, interactive maps, multiple hyperlinks, and more

•  Fulfi lls 65% to 75% of your leads instantly

eZine (Electronic Magazine)
Market timely promotions and special offers to 
targeted travelers.

eZine Blast: sent late July
Materials Due: June 6, 2010

4 Months of
Online 
Marketing 
•  Strategic search 

engine marketing

•  2 highly targeted email 
blasts to a database of 
travelers 

•  Sweepstakes promotion

A compelling call-to-action sweepstakes offer on 
VacationFun.com generates qualifi ed leads from 
your target audience. The combined power of lead 
generation and your follow-up message produces 
real results. Independent research conducted by the 
National Laboratory of Tourism and eCommerce at 
Temple University proves that these inquiries convert 
into travelers.

THE POWER OF VacationFun.com

•  3.5 million user sessions annually

•   More than 16.5 million requests for visitor guides 
and brochures in the past year

Rates

Allison Cessna
Senior Account Manager
520-297-7178  |  520-275-6070 (mobile)
acessna@maddenmedia.com

Space is limited. Reserve yours today!

Tina Kataura
Account Project Coordinator
520-232-2634
520-322-9438 (fax)
tkataura@maddenmedia.com

Trish Winter
Account Project Coordinator
520-232-2673
520-322-9438 (fax)
twinter@maddenmedia.com

For further questions regarding materials specifi cations, please contact: 
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  Sweepstakes promotion

AD SIZE GROSS NET

Full Page (includes Reader Service) $11,544 $9,813 

1/2 Page (includes Reader Service) $6,060 $5,151 

1/4 Page (includes Reader Service) $3,204 $2,723 

1/8 Page (includes Reader Service) $1,659 $1,410 


